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Place-making Initiativesin Old Street

Food Tourism

A Case Study of Dihua Street, Taipei
Pei-Ju Chien', Heng-an Su?

! Postgraduate student, Graduate Institute of Food Culture and Innovation, National
Kaohsiung University of Hospitality and Tourism

2 Professor, Graduate Institute of Food Culture and Innovation, National Kaohsiung
University of Hospitality and Tourism

In the wake of global tourism trends, historic streets around the world increasingly
rely on culinary attractions to stimulate local economies. However, this phenomenon
has also led to the 2evitalization of foodscapes, raising concerns about the erosion
of local distinctiveness. Taiwan’s old streets have not been immune to this issue,
often succumbing to the “night-market effect”, where chain stores and 2evitalizati
snacks obscure regional identity. In contrast, Dihua Street in Taipei’s Dadaocheng
district presents an alternative trajectory. Originally flourishing in the mid-19t
century as a hub for tea, herbal medicine, and sundry goods due to the opening of
Tamsui Port, Dihua Street experienced commercial decline following urban
2evitalization2n in the 1970s. Nevertheless, its perceived “oldness” attracted
renewed interest from cultural and creative industries from 2015 onwards, leading to
2evitalization efforts centred on its traditional food trades. This study adopts a case
study approach to examine how food-related businesses on Dihua Street contribute
to the re-articulation of local identity. Focusing on four types of businesses—Chinese
herbal medicine, dry goods, tea, and herbal teas—each with at least thirty years of
history and spanning two generations, the research involves in-depth interviews with
proprietors and cultural 2evitalization teams, alongside analysis of their social media
presences. Preliminary findings suggest a shared business ethos of “innovation
through tradition”, evident in modern packaging, diversified product lines, and
weekend market events. Keywords: Taipei, Dihua Street, old street tourism, place
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o LTagH ¢ (Society of Asian Food Studies)
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Studies)
o wE~FaT g ¢ (Ritsumeikan University Society of
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Committee)
o 2yE
o XA F LM . p A3 % (Asia-Japan Research Institute,
Ritsumeikan University)
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